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Abstract

This research explores the role of entrepreneurial innovation in supporting sustainable
economic growth by using a questionnaire that has been tested for validity and reliability. The
validity test results show that all 16 items have a correlation coefficient above 0.60, while the
reliability test using Cronbach's Alpha yields a value of 0.9, indicating high consistency of the
research instrument. Descriptive statistical analysis from 25 respondents shows a positive view
towards innovation, with average responses ranging from 3.2 to 4.5 and a median of 4.0. This
research also compares the results with three previous studies: by Fajri (2021), Bhegawati et
al. (2022), and Santhi & Affandi (2020), which assert that entrepreneurial innovation not only
contributes to improving the financial performance of SMEs but also serves as a driving force
for economic growth through job creation and productivity enhancement. These findings
highlight the importance of innovation in creating a sustainable and mutually beneficial
entrepreneurial ecosystem. Therefore, focusing on innovation in entrepreneurship is essential
to achieve sustainable economic growth, demonstrating a close relationship between
innovation and its positive impact on the economy as a whole. This study provides important
insights for SMEs and policymakers in developing strategies that support innovation for better
economic growth,
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INTRODUCTION

In this rapidly advancing era of globalization, industrial competition is no longer limited
to the national level but has expanded to the international level, forcing each country to have
competitive advantages as a prerequisite to remain relevant and survive (Simanjorang et al.,
2023). Not only must they compete with local competitors, but industrial players must also be
prepared to face pressure from foreign companies that increasingly penetrate and expand their
market share domestically, including in Indonesia (Siregar et al., 2021).

As a developing country, Indonesia cannot solely rely on large corporations to drive its
economy (Rahardjo et al., 2019). The role of the Micro, Small, and Medium Enterprises
(MSMESs) sector becomes crucial in supporting national economic stability and growth (Jannah
et al., 2024). MSMEs do not only function as job providers for the community but also as
catalysts for innovation and economic equity in various regions, helping to reduce social
disparities and improve overall community welfare. Moreover, MSMEs play an important role
in fostering the creation of an inclusive and sustainable economic ecosystem, given their
flexibility in adapting to market changes (Sinarwati & Musthofa, 2024). Therefore, to face
global competition challenges and strengthen the national economy's position, synergy
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between the government, large corporations, and MSMEs is required through policies that
support this sector's development, including access to finance, skill enhancement, technology
adoption, and market expansion (Suryadi, 2018).

Competition in entrepreneurship requires business players to compete with others to
survive. Entrepreneurship itself is the process of utilizing and developing community resources
that play an important role in supporting economic development (Utomo et al., 2021). This
activity is not only temporary but has the potential for sustained progress and to become a long-
term investment. In running a business, an entrepreneur needs to have strategic thinking and a
well-planned concept to ensure the business can survive and grow amidst existing challenges.
This is why innovation in entrepreneurship must continue to be honed and developed.
Entrepreneurship plays a crucial role in driving the growth and advancement of a country's
economy (Zaidan et al., 2023). Through entrepreneurial activities, various innovations and new
ideas can emerge, creating more efficient solutions and adding value to various economic
sectors. Furthermore, entrepreneurship also strengthens competition among business players,
which in turn encourages increased quality of products and services as well as business process
efficiency. The economic dynamics generated by these entrepreneurial activities are essential
to ensure the economy continues to move and grow sustainably (Marta et al., 2024). Beyond
just creating jobs, entrepreneurship also empowers communities and opens up opportunities
for them to directly engage in economic activities. Thus, entrepreneurship not only supports
economic growth but also becomes an essential element in enhancing social welfare and
strengthening economic resilience amid various global challenges (Purwito et al., 2024).

One of the indicators that serve as a standard for assessing a country's economic growth
is per capita income. This per capita income is often used as one of the main indicators to
measure the level of economic welfare of the population in a country. This figure reflects the
outcomes of overall economic activities over a certain period (Mulia & Putri, 2022). The higher
the Gross Domestic Product (GDP) per capita, the greater the level of welfare enjoyed by the
community. This indicates that GDP increase does not only reflect economic growth but also
contributes to improving the quality of life (Mudana & Purbadharmaja, 2024). With rising
prosperity, the purchasing power of the community increases, encouraging greater
consumption and investment as well as opening opportunities for accelerating development
across various economic sectors. Ultimately, high per capita income does not merely symbolize
economic progress but strengthens the foundation for sustainable economic growth and
equitable welfare across all segments of society (Immanuel & SE, 2024).

Therefore, in conducting business, especially in the field of entrepreneurship,
innovation is necessary to support and enhance business sustainability. Innovation is vital for
increasing competitiveness and adaptability to market changes. This is relevant because a
country's economic growth is also heavily influenced by the level of per capita income, which
in turn is affected by the quantity and quality of entrepreneurial development. The more
entrepreneurs thrive and evolve, the greater their contribution to national economic growth.
Against this backdrop, it is fascinating to explore how innovation in entrepreneurship can be
one of the key elements in driving sustainable economic growth while simultaneously
strengthening Indonesia's competitiveness in the globalization era.

RESEARCH METHOD
1. Population and Sampling Method
According to Sugiyono (2017), population is defined as the generalization area that
consists of objects or subjects with specific characteristics and qualities that have been
determined by the researcher. This population serves as the primary focus of the research for
in-depth analysis, allowing relevant conclusions to be drawn based on the identification and
understanding of observed characteristics. The population in this study consists of all active
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Micro, Small, and Medium Enterprises (MSMES) in Batur village that have been operating for
at least 2 years. The research focuses on MSMEs because this sector plays a significant role in
driving economic growth and serves as a source of innovation at the local level.
A sample is a part of the population selected because it possesses certain characteristics suitable
for the research needs. This sample serves as a representative of the overall population,
ensuring that the research results reflect the condition of that population. Sugiyono (2014) The
sampling method used is Saturated Sampling due to the limited number of the research
population.

2. Research Instrument

The research instrument used in this study is a questionnaire, where the data obtained
is classified as primary data. According to Sugiyono (2017), primary data is data obtained
directly by the data collector. In this research, the data are obtained through a questionnaire
comprising a series of systematically arranged questions aimed at collecting data on innovation
within entrepreneurship. The questionnaire consists of 16 questions divided into four main
innovation indicators according to Setiawan et al., (2024): Financial Dimension, Consumer
Dimension, Internal Business Process Dimension, and Learning and Growth Dimension. Each
indicator is designed to explore important aspects of the innovation implemented by business
actors, thus providing an in-depth insight into factors contributing to entrepreneurial success
and development. Therefore, this questionnaire aims to be an effective tool in identifying and
analyzing various dimensions of innovation present in entrepreneurial practices.

This research questionnaire will use a 5-point Likert scale with answer choices such as
“Strongly Agree,” “Agree,” “Neutral,” “Disagree,” and “Strongly Disagree.” This scale
facilitates respondents in providing answers and makes it easier for researchers to measure their
tendencies regarding the investigated topic. Additionally, the questionnaire will be distributed
directly to selected respondents, either manually or through an online link for those with
internet access. The use of a questionnaire is chosen for its simplicity, ease of understanding,
and efficiency in reaching a large number of respondents, allowing systematic analysis of the
generated data. The questionnaire will be administered to a predetermined number of
respondents, namely 25 respondents.

3. Research Procedure and Duration

The research procedure is planned to take place over one month, starting with the
preparation phase in the first week. In this phase, a literature review will be conducted to
examine relevant literature on entrepreneurial innovation and sustainable economic growth,
followed by the preparation of the questionnaire based on established innovation indicators,
which will be tested on a limited number of respondents. The second and third weeks will focus
on data collection by distributing the questionnaire to 25 selected MSME actors using saturated
sampling. The questionnaire will be distributed both directly and via online platforms to ensure
a sufficient number of responses. In the fourth week, the collected data will be processed and
analyzed using statistical software, followed by the interpretation of results to formulate
conclusions and recommendations regarding entrepreneurial innovation. A research report will
be prepared and presented to stakeholders such as academics, business actors, and
policymakers.

4. Analysis Plan

The analysis in this study will use descriptive quantitative methods. The quantitative
approach will serve to observe the demographics of respondents and utilize the 16-point
questionnaire to explore how innovations have been implemented by MSME actors. After
identifying how innovations are carried out by MSMEs, they can be correlated with economic
growth.

In describing the results of this research, a literature review will be employed, covering
several relevant previous studies. This approach will connect and compare the quantitative
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research findings obtained from data analysis with findings from earlier studies. This literature
review will not only provide additional context for the research results but also help highlight
similarities, differences, and developments that have occurred in the field of entrepreneurial
innovation. By referring to previous research, it is hoped that this will strengthen the arguments
and conclusions drawn, as well as provide deeper insights into the contributions of
entrepreneurial innovation to sustainable economic growth.

5. Validity and Reliability Testing

Validity testing is carried out to assess whether a questionnaire is capable of measuring
what it is supposed to measure, thus being considered valid (Ghozali, 2016). The validity test
measures the accuracy of a questionnaire in measuring a certain concept by comparing
correlation scores between item questions and total questionnaire scores. If this correlation
score is higher than the critical value at the 5% significance level, the item question is deemed
valid (Ghozali, 2016).

Reliability testing evaluates the cohesiveness of a questionnaire as an indicator of a
variable or construct. A questionnaire is considered reliable if a person’s answers to the
statements are consistent or stable over time. Reliability testing is used to measure the
dependability of a questionnaire in providing the same results when used repeatedly. The
Cronbach's Alpha method will be utilized to calculate the internal reliability of the items in the
questionnaire. When the Cronbach's Alpha value exceeds 0.6, the questionnaire is regarded as
reliable (Ghozali, 2016).

6. Statistical Testing and Comparisons

This study will utilize descriptive statistical analysis to provide an overview of the data
obtained from respondents. Statistics that will be calculated include the mean (mid-value),
median (mid-value of data ordered), standard deviation (spread of data from the average), and
frequency (number of occurrences of each answer category). This statistical analysis will
generate data such as the average responses of respondents, the median value in the distribution
of respondent data, the data spread among respondents, and the frequency to see the presence
of data among respondents.

The comparison of this research will be made against the results of previous studies to
create interconnections and serve as references in building the findings of this research. By
employing relevant literature, the researcher will enhance the descriptive outcomes from this
study.

7. Scope and Limitations of the Study

The scope of this study focuses on how entrepreneurial innovation can drive sustainable
economic growth in Indonesia. The respondents in this study are micro, small, and medium
enterprises (MSMES) that have been operating for at least 2 years and have implemented
innovations in their businesses. The number of respondents in this research is limited to only
25 respondents, utilizing a questionnaire with a Likert scale, followed by quantitative analysis.
This study is also not without its limitations. With a sample size of only 25 MSME actors, it
cannot adequately represent the MSMEs in Indonesia. Furthermore, the use of a questionnaire
as the sole data collection tool also restricts the depth of analysis regarding other factors that
may influence innovation in entrepreneurship.

RESULT AND DISCUSSION
The results of the validity test conducted on the 16-point questionnaire show that all item
questions have a correlation coefficient above 0.60, indicating that each question can
effectively measure the concept of entrepreneurial innovation. All questions in this
questionnaire are stated to be valid. This confirms that the questionnaire used is suitable for
extracting information regarding innovations implemented by MSME actors.
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The results of the reliability test using Cronbach's Alpha yield a total score of 0.90,
indicating a high consistency level of the research instrument. Based on reliability criteria, a
value above 0.70 shows that this questionnaire can be relied upon for further research. With
results showcasing good validity and reliability, this questionnaire is ready for collecting
accurate data on the role of entrepreneurial innovation in supporting sustainable economic
growth.

Descriptive statistical analysis of the data obtained from 25 respondents presents a
general overview of entrepreneurial innovation measured through the 16-point questionnaire
using a 5-point Likert scale. The average responses for each question range from 3.2 to 4.5,
which indicates that most respondents have a positive view towards the innovations applied in
their businesses. The median value obtained is 4.0, showing that half of the respondents provide
scores above 4 on the questionnaire, reflecting a good perception of various innovation aspects.
The standard deviation varies between 0.5 to 1.2, which indicates a relatively good data spread
among respondents, although some questions show higher variations. Additionally, frequency
analysis reveals that questions in the “Consumer Dimension” received the highest occurrences
in the "Agree" and "Strongly Agree" categories, indicating that respondents generally perceive
innovation as important in enhancing product quality and consumer satisfaction.

To achieve optimal results, comparisons will be made using relevant previous research.
The first study is by Ahmad Fajri, 2021, titled “The Role Of Entrepreneurship In Economic
Development.” The results of this study indicate that entrepreneurship plays a central role in
economic development, functioning as an innovator that creates jobs and ultimately increases
community income. This income increase has a positive impact on Gross Domestic Product
(GDP). However, economic growth can only be supported by productive entrepreneurship and
a supportive ecosystem (Fajri, 2021).

Additionally, there is another study by Bhegawati et al. (2022), titled “ECONOMIC
DEVELOPMENT IN INDONESIA THROUGH THE ROLE OF ENTREPRENEURSHIP.”
This research shows that entrepreneurship is a driving force for economic growth. By creating
new job opportunities and promoting innovation, entrepreneurs contribute to productivity
increases and community welfare. Entrepreneurship plays a vital role in supporting economic
growth in Indonesia, given the significant amount of labor absorbed in this sector, which can
reduce unemployment rates and foster innovation in business development.
The third research was conducted by Nova Hari Santhi and Yuniar Affandi, 2020, titled “The
Influence Of Entrepreneurial Orientation And Product Innovation On The Performance Of
Small And Medium Enterprises (SMES) (A Case Study Of Weaving SMES In Pringgasela,
Lombok Timur).” Findings from this study indicate that product innovation positively
correlates with the financial performance of weaving MSMEs in Pringgasela. In other words,
the more innovative the products produced, the better the financial performance achieved. This
highlights the importance of innovation as a key factor in promoting growth and sustainability
among micro, small, and medium enterprises in creative sectors like weaving (Santhi &
Affandi, 2020).

From the three reviewed studies, it can be concluded that innovation in entrepreneurship
plays a crucial role in driving the financial performance of business actors. The study by Ahmad
Fajri (2021) emphasizes that entrepreneurship serves as the core of economic development,
creates jobs, and increases community income, contributing to GDP growth. Additionally,
Bhegawati et al. (2022) demonstrate that entrepreneurship acts as a driving engine for
economic growth through innovation and productivity enhancement, which ultimately can
reduce unemployment rates. Finally, the research by Santhi and Affandi (2020) highlights that
product innovation has a positive impact on MSME financial performance, indicating that the
higher the innovation, the better the performance achieved.
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These three studies illustrate that innovation not only drives the financial performance of
entrepreneurs but also contributes broadly to economic growth. The growth and innovation of
entrepreneurial endeavors will inevitably enhance economic growth, creating a mutually
beneficial ecosystem for society. This underscores the necessity of focusing on innovation in
entrepreneurship to achieve sustainable economic growth, revealing the close relationship
between the innovations undertaken in entrepreneurship and their significant role in fostering
sustainable economic progress.

CONCLUSION

The conclusion of this study emphasizes that innovation in entrepreneurship plays a vital
role in enhancing the financial performance of business actors and promoting overall economic
growth. The validity and reliability tests of the questionnaire demonstrate that this research
instrument can be relied upon to extract information regarding the innovations implemented by
MSMEs. The descriptive analysis showcasing positive respondent views toward innovation,
particularly in the consumer dimension, indicates that entrepreneurs understand the importance
of innovation for improving product quality and customer satisfaction. Previous studies, such
as those conducted by Ahmad Fajri, Bhegawati et al., and Santhi and Affandi, further support
that innovative entrepreneurship not only creates job opportunities but also significantly
contributes to community income and GDP growth.

Hence, it can be concluded that there is a close relationship between innovation in
entrepreneurship and sustainable economic growth. Entrepreneurial activities driven by
innovation not only help produce better products and services but also strengthen the economic
ecosystem by reducing unemployment rates and enhancing productivity. Therefore, it is crucial
for stakeholders, including the government and other supporting institutions, to provide
necessary support for the development of innovation among entrepreneurs. Focusing on
innovation should be a top priority to achieve sustainable economic growth, as this will create
widespread positive impacts for the community and the economy.
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